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Inspiration
We connect the stakeholders involved in the project and 
building development into a powerful network.

Convenience
We serve the entire object and project cycle end to end –
starting with ideation up to the integrated commissioning 
of the building.

Safety

We bring together deep expertise for industries and 
technology with our clients very specific needs – talking 
from professional to professional.

Freedom
We provide prime services and cover our clients back by 
taking on critical parts of their planning tasks and offer 
excellent products and solutions.
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Vision
GEZE – Number 1 when it comes to customer 

confidence in products, system solutions and 

services for doors and windows.

Mission
Our products, system solutions and services 

make a significant contribution to the 

realization of liveable buildings.

Brand Platform
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Integral
With our industry and technical expertise we are connecting 
stakeholders involved in the building life-cycle to gain superior 
results for our clients. Thus we are a crucial part to the 
success of larger and smaller projects concerning and within 
buildings.

Progressive
We get into projects at an early stage and stay in longer – to 
drive buildings development. For our customers we are a 
challenging partner fighting for innovative and efficient 
solutions. We develop opportunities by expanding into new 
markets thus becoming a global player. 

Agil
We are a learning organism developing our own potential first. 
As a family business we are independent and flexible enough 
to adapt and meet our customer needs. We use the 
momentum to realise ground breaking developments.

What is our purpose and why are we 

doing what we do?

How will we be perceived and which values 

characterise our behaviour?

What benefits do we provide and why?
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